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Curriculum Vitae

SKILL SETS:
· Effective Communication and Leadership Skills.
· Confidence of Facing the Stiff Challenges in an Organization.
· Effective Interpersonal Relations, Self-Motivated with go getter approach.
· Strong Presentation Skills, Negotiation Skills
· Expertise in managing cross-functional & virtual teams.
· Brand management • Campaign execution	• Project leadership	
· Print Production	• Marcomm • Vendor Management
· Trade Shows/Events• Research & Analysis	• Product Launch	
· Press Releases • Creative Agency • Media Agency handling

PROFILE SYNOPSIS:
· More than 16 years of Marketing Experience in Marcom, ATL/BTL, Brand Management.
· Present with Khazana Jewellery Pvt Ltd as Marketing Manager
· Worked with Samsung India Electronics Pvt Ltd – Branch Trade Marketing Manager, TN
· Worked with ACC Limited – Marketing In-charge, Sales Unit Hubli.
· Worked with Tata Teleservices Ltd, - Manager Marcom, Rest of Tamil Nadu.
· Bharti Airtel Ltd,. at Madurai, Zonal Marketing Officer for South Tamil Nadu and at Bangalore,  Assistant Manager - Marketing for Bangalore Operations.
· Reliance Infocom Ltd,.Bangalore as Cluster Marketing Executive.
· Worked across Tamilnadu, Goa and Karnataka Circles.

PROFESSIONAL EXPERIENCE:

MORE THAN 16 YEARS OF EXPERIENCE IN MARKETING &SALES.

Khazana Jewellery Pvt Ltd., Marketing Manager  				Feb 2020 -Present
Based at Khazana Square, Corporate Office, Chennai
· Strategic Planning on ATL, BTL, Retail Visibility for the Brand.
· Brand/Offers TVC production, Marketing Communication & Celebrity management, 
· Media Planning across States for different campaigns.
· New store Launches, In store visibility and RWA activities
· Digital Media – FB, Insta, Youtube, Google ads 
· Product Line up Gold , Diamond, Platinum & Silver across Retail Chain Outlets.
· Vendor and Agency Management. 

Samsung India Electronics Pvt Ltd., Branch Trade Marketing Manager 	Oct 2016–Dec 2019
Chennai Branch CE Division, Chennai
· Responsible for AV / HA Product Marketing Communication at Chennai Branch. 
· Responsible for Channel Sellout and SEC operations in RR, DD, Disty, MR& Brand shops.
· Conducting Dealer Meets for New Products Launch 
· ATL, BTL, Retail Visibility, POSM- Visual Merchandising Activities for the branch.
· Responsible for Overall Budget planning and Marketing campaigns across all product categories. 
· Coordination with Cheil for Concept, Product Communication brief and Creative development.
· Responsible for Dealer Coop Budgets where Partners are part of the Product promotional Activity.
· Handling EXPO/ Exhibition for RR Partners.
· Press , Radio , OOH , Digital Media Finalisation for the Branch
· Store Façade, On shop Branding and Product POSM Deployment through VM’s
· Handling Samsung Brand shops for Shop level sales promotion 
· Overall Responsible for PP, BQMS, EO, PR commercials of marketing.
· Vendor Management across all categories of marketing requirements.


ACC Ltd., Marketing - In Charge 					Apr 2012 –Sep 2016
Hubli, Karnataka
· Ensure maintenance of corporate and cement product brands for ACC at Sales unit level. 
· Ensure optimum brand visibility at market locations  - Responsible for Brand Equity Index
· Ensure optimum procurement as part of procurement committee at sales unit level and provide maximum returns on expense as Procurement Manager.
· Conduct, Own & Execute Foreign Trips to Channel partners as a Chief Coordinator.
· Provide branding support and ensure maintenance & monitor ACC Brand awareness among Internal & external customers.
· Ensure implementation of marketing projects, as specified by National Marketing team.
· Ensure Optimum Utilisation of Budget and timely execution of activities.
· Vendor Management. 


Tata Teleservices Ltd., Manager -Marketing Communications 		Nov2009 –Dec 2011
Coimbatore, Tamilnadu

· Planning and implementation of marketing campaigns.
· Planning and Managing Marcom Budgets.
· Managing Multiple vendors for BTL roll outs (POS, Launches etc,.)
· Implement Outdoor, On-shop and in-shop Brand Visibility at Retail, Event sponsorship, Retail Promotions etc,.
· Drive TOMA, ITR and Brand attribute scores for ROTN 
· Conducted Retail engagement program thro sponsored event Vijay Star Nite at Coimbatore and Madurai.
· Strategically increased Brand Visibility in ROTN for Tata Docomo Brand.
· Covered ICR Towns visibility through Low cost visibility mediums and activations.
· Successfully Launched Tata Docomo – Dive in Stores (Tata Experience centre) at Coimbatore and Trichy.  


Bharti Airtel Ltd., Assistant Manager – Marketing			May 2006–Oct 2009
Bangalore, Karnataka
Bharti Airtel Ltd., Zonal Marketing Officer 				
Madurai, Tamilnadu

· Responsible for Brand excellence in terms of Visibility and customer intension to purchase.
· Responsible for Top of the mind Awareness of the Products and Marketing Communication.
· Spend on Budget allocated versus Actual on Outdoor and communications to Retail Market.
· Responsible for vendor appointment in confidence with team SCM.
· Responsible for Mobility driven trade marketing initiatives like Navratna Retail engagement program, dealer to partner role out etc,.
· ATL activities like OOH planning, Radio On air, Malls /cinemas tie ups BTL activations.
· Initiating extended Brand visibility tie up with Modern Trade outlets.
· Launched “Namma Bengaluru Namma Airtel” a Channel partner monthly communication News letter for Bangalore Retail Operations.
· Direct responsibility on VAS up selling in the Relationship Centers.
· Product launch and Communication to Retail Trade Partners and Customer base.
· Planning on Zonal Promotions and Events for Brand Building and Customer Delight Programme. 
· Handled ARC Roll outs for 9 districts in Tn South.
· Responsible for Rural Network Expansion in co ordination with Technical Team.
· Rated as Exceptional Contributor ‘A1’ (Top 10% among the total employees for the circle on performance and ‘one and only’ for the Zone).
· Planned and developed Exclusive Prepaid Shoppe’s for Customer Purchase Experience.
· Conducted Exclusive Musical Events with noted violinist Mr.Kunnakudi Vaidyanathan in Tirunelveli and Rajapalayam.

Reliance InfocomLtd., Cluster Marketing Executive 			Mar 2003 - May 2006
Bangalore, Karnataka
Reliance Infocom Ltd., Marketing Executive 					
Bangalore, Karnataka

· Responsible for Overall BTL Marketing activities, for the cluster. 
· Planning, visibility, Innovative Promotions to launch our Phase II operations 
· Allocate Budgets, MIS of Budgets for the month & Monitor the sales
· Interacting with Hoarding and other outdoor marketing vendors to initiate marketing activities for the cluster.
· Develop and deliver different marketing collateral’s like Brochures, posters, banners and fliers etc.,
· Increased the Brand visibility considerably in the market through all outdoor medium’s like GSB, signage’s, Arches and Hoardings.
· In a short notice period successfully handled the 5 Mini CIOU’s Launches.
· Responsible for recruiting quality Promoters, Product Training and placing at different locations in Bangalore.
· Responsible for the Marketing Outdoor Karnataka Circle, MIS Reports Budget vs. Spends.
· Responsible for the Brand visibility in Bangalore and Upcountry.
· Responsible for the Activities in sponsored Events like Brand Visibility at the Venue and BTL activities linked to the events with gift coupons to the customers.
· Promoted the development of new sales opportunities through sales promotional activity and achieved double the set target.
· Conversion cost per customer was brought down to Rs.12/- from Rs.100/- in Fabmall Promotion
· I was appreciated for handling the Samsung Slimscope Activity for Bangalore; we stood first in sales compared to 7 locations in India. 
· Changed the Outdoor strategy by getting new and different vehicles and improving the brand visibility.
· Bangalore City Railway Station Branding was initiated through a vendor and negotiated for the rock bottom price and achieved the excellence in brand visibility by getting the right mix of outdoor visibility in the market.
· I was appreciated for handling the Events and Concerts Sponsored and simultaneously monitored different activities liked to the events. 

EDUCATION:

· Advanced Program in Integrated Marketing Strategy 				2020
Executive Management Development program 
IIM Lucknow
· Bachelor of Engineering - B E (Electronics &Communication.)			2002
	S J C I T,  Bangalore University.

      

Personal Details:
DOB             	  :	01st Jan 1980
Personal          	         :	Male, Married, and Indian
Languages Known   :	English, Kannada (Read & Write)
Hindi, Tamil, Telugu (Speak) 
Hobbies         	  :	Gymnasium & Numismatics
Interests	  :	Traveling, Creative Development etc.,
